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Dear Sirs,
Sub: Coverage update: The Times of India —Changing trends in frozen foods market in India.

Ref:- Regulation 30 of the Securities Exchange Board of India (Listing Obligation and Disclosure
Requirements) Regulations, 2015

Pursuant to Regulation 30 of the Securities Exchange Board of India (Listing Obligation and
Disclosure Requirements) Regulations, 2015 (“the said regulation”), the above mentioned news
has been covered in The Times of India on 26.06.2021 Covering Changing trends in frozen
foods market in India .Shri Bajrang Alliance Limited Whole-time Director and Chief
Financial Officer Archit Goel tells about the changing trends'in frozen food market ,changing
taste and preference of consumers, change in perceptions, growing purchase power,
technological development, easy and wide availability of frozen food items and infrastructure
developments has impacted the growth of frozen food in the Country . He also tells that now the
consumer are looking for better food options due to hygiene and safety concern and they are
moving towards vegetarianism.
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For, Shri Bajrang A”j} ’

Ve

Enclosed

CIN No.: L27103CT1990PLC005964 | Registered Office: 521/C,
Urla Industrial Complex, Urla, Sarora, Birgaon, Raipur-493221, India.



THE TIMES OF INDIA, RAIPUR
SATURDAY, JUNE 26, 2021

7

Changing trends in frozen.

foods markets in India

Changing taste and preference of consumers, change in perceptions, growing purchasing power,
technological development, easy and wide availability of frozen food items and infrastructure
developments has impacted the growth of frozen food in the country

Archit Goel

hings around us have
I changed due to th
current  unprece-
dented times and we ar
finding ourselves looking
for ready-to-cook meals
that are easy, quick and
healthy to support our hec-
tic lifestyles. The new nor-
mal of work from home,
lack of domestic help and
long working hours are
some of the reasons where
frozen foods can come to
the rescue. Especially now,
where we want ourselves
and our essentials to come
into minimal contact with
others, frozen foods are a
welcome relief since they
are safe hygiene wi
with less contact, tasty and
nutritious.

NEW TRENDS

While Covid-19 has impact-
ed most of the industries
across the globe, it has
ereat impact on the growth
of frozen food markets in
India. However, Covid-19 in
not the only factor that ha
affected the market trends.
There are other factors like
taste and preference of con-
sumers, change in percep-
tions, growing purchasing
power  (socio-economic
development), technologi-
cal development, easy and
wide availability of food
items and infrastructure
developments, that has
impacted the erowth of
frozen food in India.

The frozen food market
was valued at Rs 98.79 bil-
lion in 2020 and is antic
pated to reach Rs 224.90
billion by 2025, expanding
at a compound annual
erowth rate (CAGR) of
~18.17% during the 2021 -
2025 period. They are grad-
ually becoming more and
more popular among con-
sumers in India due to the
increasing self-awareness
among consumers of its
easy availability and high
quality.

COVID IMPACT

Post Covid scenario is very
positive for the frozen food
industry. Consun
now looking for the bett
packaged food  options
because of hygiene and

Safery Gonceriis: /FToen
foods are nnl onlv I'r(‘a]l
and hya
as a gl‘ldl dllulmth Lu
full course meals that save
time, bring convenience
and safety in our currently
extraordinary and  busy

ut alse

lives. Consumer's demand

seeking variety in taste and

flavour
ch

local have also
ll frozen

ing by expanding their prod-

uct portfolio. Moreover,
these frozen foods are
available round the year

irrespective of the season.
The general perception of
the consumers about frozen
foods have also changed.
Now frozen foods not only
guarantee the taste & con-
venience but also some of
them are completely free of
added preservatives,
colours as well as trans-fat.
Freezing as a process tends
to involve minimal process-
prevents  flavour
nd nutrient loss /
tains the nutritional co
tent, texture and flavour.

TECHNOLOGICAL
ADVANCEMENT

There has been a lot of
technological developments
and_improvements which
the frozen food industry b
adopted and investe
ly into. These foods are
frozen quickly with Blast.
I0F or Spiral Freezing
Technologies that not only
make sure the foods stay
fresh till they reach your
doorstep, but also safe-
guard the quality and fresh-
ness of those foods; thus,
sometimes even making
them fresher than fresh
foods as well as giving it a
12 months shelf life!

The supply chain man-
agement and the logistics
arrangement of the frozen
food have also greatly
impacted the supply of
tozen foods to market. The
refrigeration facilities and
the infrastructure available
in hypermarkets, super-
markets,  departmental
stores and other modern
trades and retail stores
have led to the easy and all
time availability of the
frozen foods in the market.
Moreover, the  constant
availability of frozen foods
on online platforms have
increased due to the lock-
down. Therefore, the visibil-

ity and penetration of
frozen foods have also
increased in India,
RISING POPULARITY

Due to urbanisation and

FACT FILE
@ nfrastructure and refrigerator facility at small retail or
kirana store is another major challenge i frozen food
market as most of the owners are unwilling to invest in

facilty. This

the frozen products. Evenf they are readyto keep to.
stock, the range of the products are limited.

@ The supply chain management and the logistics
arrangement of the frozen food have also greatly

impacted the supply of frozen foods to market. The
facilities and "

ble in

hypermarkets, supermarkets, departmental stores and
other modern trades and retail stores have led to the easy
and all time availability of the frozen foods in the market.

@ The general perception of the consumers about frozen
foods have also changed. Now frozen foods not only
guarantee the taste & convenience but also some of them
are completely free of added preservatives, colours as
well as trans-fat. Freezing as a process tends to involve
minimal processing, prevents flavour changes and
nutrient loss / retains the nutritional content, texture and

flavour.

increase in jobs, the socio-eco-
nomic scenario of the country
Disposal

changed
s and th

living

dards of the people have drasti-
cally improved. Easy availability

of retail stores equipped with
frozen facility had led to the
availability of frozen foods. The
large working-class population
now prefer convenience food
over the home-cooked regular
meal to avoid preparation and
time taken to prepare the meal
Initially, this was the scenario
but now this trend
\ ible in tier II cities
and B- towns.

GOVT SUPPORT

Through its various schemes to
promote the farmers, small
and medium scale industries to
set-up food processing indus-
tries and cold-store facilities,
2ovt have financially supported
the frozen food industry. The
advancement in cold chain
infrastructure has further sup-
ported the supply and distribu-
tion of frozen food products in
Tier | and Tier Il cities. This has
led to growth in the frozen food

industry.

Emergence of SOR chains, food
able  joints and institutions have also
an- boosted the frozen food indus-

tries due to their adherence to
brand value and their challenge

/

to provide uniform and standard
product to CoNSUMers acros
the locations.

CHANGING HABITS
Last but not the least,

as the

The frozen food market
was valued at Rs 98.79
billion in 2020 and is
anticipated to reach Rs
224.90 billion by 2025,
expanding ata compound
annual growth rate (CAGR)
of ~18.17% during the
2021 - 2025 period.

consumers are now looking for
better food options due to
hyaiene and safety concern,
they are moving towards vege-
tarianism. Consumers are going
to be choosy and look for
healthier and  high-quality

CONSUMER CONNECT INITIATIVE

{

options. VEGEN is the next
trend going to emerge. Many of
the consumers will now change
their brand preference and look
for vegetarian range of products
and new offerings. They will
move towards tho: brands
which display guaranteed safe,
regulated plants and processing
properties for manufacturing,
clean and pure ingredients and
safe handling of products.

CHALLENGES

As per markel reports, Asia
Pacific is anticipated to be
fastest growing region in next 5-

demand from the food service
sector declined. Horeca (hotel,
restaurant, cal w the steep
decline in the sales and the
people remained at home due to
nationwide lockdown. Horeca is
backbone of the frozen food
industry therefore, loss of busi-
ness from this sector is one of
major challenges for the frozen
food market in India.

Setting up of a new and ade-
quate infrastructure for storage
and supply of frozen foods in a
barrier for a new player due to
strict food and safety regulation
and compliance. It also requires
higher capital investments to
setup such facility.

Infrastructure and refrige
tor facility at small retail or
Kir another major
challenge in frozen food market
as most of the owners
unwilling to invest in setting-up
such facility. This limits the
easy availability of the frozen
products. Even if they are ready
to keep to stock, the range of
the products are limited.

Re hike in the price of
fuel have also added to the
woes. Earlier the price for
transportation of a kg of frozen
food product to its production
facility to the warehouse was
Rs 14. Now the same has
increased to approx Rs 21 a kg.

Post Covid-19, the frozen
food brands will get more

®

6 years owing to
trends of ready-to-cook and
ready-to-cook foods in China
and India. Although, the frozen
food market remained largely
unaffected in India during
Covid-19 pandemic, there are
few challenges the industry is
coming across in India

On the one hand, the demand
of frozen foods in retails sky-
rocketed, on the other hand the

ptance from the
and the consumer penetration
to the category is going to rap-
idly increase in India. People
are becoming self-aware and
health conscious and this has
entirely transformed the face of
the frozen food category.
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Be a part of Raipur's Prestigious
Residential Township and
experience the new version of

luxury living.

Call us now to have a look.
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